Question:
How will the proportion of goods
you buy online change in 2022?

Lorraine Higgins
Secretary General, Digital Business Ireland

"Over the course of the last two years there has been a seismic shift in
consumer purchasing behaviour. Though the foundations had been laid even
before the onset of the Covid-19 pandemic, the exponential growth in the
popularity of e-commerce has been incredible to witness. At Digital Business
Ireland, our community has consistently grown and we now have almost 6,000
SMEs as part of our network. I attribute this growth to the desire among so
many businesses to elevate their digital functionality in responding to these
evolving consumer trends."

The results of our Digital Insights Series prove that, on the whole, consumers are set to increase their spend online in 2022. Across age demographics, there is a
clear, although somewhat surprising, divide. While half of 18-24 year olds intend to either retain or reduce their existing spending habits, more than a third of
those aged 55 and over will either moderately or significantly increase their online expenditure over the course of the next year. Evidently, the online shopping
revolution has become relatively mainstream. Any initial hesitancy on behalf of older shoppers has long been brushed aside.
When analysing the regional distribution of e-commerce across Ireland, our research uncovered that consumers in Connacht and Ulster will lead the charge in
online spending in 2022, while Dublin lags behind. This may be representative of the fact that online ordering and delivery services offer a level of choice and
convenience that proves attractive to those living in more rural settings, when compared to those living in high density cities or urban areas.
In what could be considered a surprising result, there was little difference between the percentage of lower and high-income earners who will increase their
online spending in 2022. On balance, this appears to be both a strong indication of the seemingly universal adoption of e-commerce, and a rejection of the notion
that income alone moderates online shopping behaviour. That said, high-income earners do tend to increase their online expenditure, suggesting that while
many of these consumers may be financially independent, they are not “time rich” and therefore do not have time to spend in physical stores. E-commerce offers
a level of convenience and flexibility that many have come to rely on.
Lastly, our research offered unique insight into the effect of gender on purchasing trends. Most notably, it is men who look set to increase their online spend this
year, with more than 40% of respondents stating their intention to do so. While there is a nuance to be considered, as many studies suggest men are more likely
to purchase higher priced items and luxury goods online when compared to women, these findings are still demonstrative of how male consumers have
wholeheartedly embraced the efficiency of e-commerce.

Oonagh McCutcheon
Corporate Communications Manager, .IE

"The pandemic has accelerated many
important trends in consumer behaviour,
including a shift in retail purchasing
preferences from the physical shop to the
digital storefront."

Digital Business Ireland’s useful research shows us that almost 40% of Irish consumers expect the proportion of goods they buy online to increase in 2022,
compared to a much smaller 12% who believe it will decrease.
The research highlights another important fact: this trend is not limited to Dublin or to the young. Indeed, among consumers in Connacht-Ulster, a region
typically regarded as more ‘rural’, online spending in 2022 is likely to outpace the capital. Older consumers, too, are enthusiastically embracing ecommerce.

These findings tell us that it is not wise for business owners or policymakers to divide Irish consumers along stereotypical lines, such as age or geography.
Ireland is a small, connected country, and ideas, attitudes, and best practices are learned, transferred, and quickly adopted.

This connectedness means that nearly all Irish consumers are used to spending online. They have a well-formed idea of what a seamless online experience
looks and feels like. They actively seek out functionality and convenience—indeed, they expect it from all businesses.
Furthermore, the demographic diversity of online consumers proves that is no longer possible for businesses, Irish or international, to build a one-size-fitsall e-commerce experience. Digital consumers are all ages and genders, from all over Ireland, and represent the full spectrum of purchasing power. All
have different motivations, needs, and preferences—the most successful businesses will cater to them.
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OVERALL

38% SET TO
INCREASE
SPENDING
ONLINE THIS
YEAR
QUESTION: "How will the
proportion of goods you buy
online change in 2022?"

15%

It will increase A LOT

23%

It will increase a SMALL BIT

6%

Don't Know

44%

I don't expect any change
It will decrease a SMALL BIT

6%

It will decrease A LOT

6%

Source: Ireland Thinks • The poll was conducted on Friday 7th of January 2022.
A nationally representative sample of 1,369 responses was carefully selected from a larger group of over 30,000 panellists. The results
were tuned by a weighting procedure all to ensure that the poll was exactly representative in terms of age, gender, region, educational
attainment, religious adherence, housing status, and past voting behaviour. Methodologically this is overseen by statisticians.
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ALMOST HALF OF
18-24 YEAR OLDS
SET TO INCREASE
THEIR ONLINE
SPENDING IN
2022
QUESTION: "How will the
proportion of goods you buy
online change in 2022?"

12%

It will increase A LOT

36%

It will increase a SMALL BIT

2%

Don't Know

44%

I don't expect any change
It will decrease a SMALL BIT

6%

It will decrease A LOT

0%

Source: Ireland Thinks • The poll was conducted on Friday 7th of January 2022.
A nationally representative sample of 1,369 responses was carefully selected from a larger group of over 30,000 panellists. The results
were tuned by a weighting procedure all to ensure that the poll was exactly representative in terms of age, gender, region, educational
attainment, religious adherence, housing status, and past voting behaviour. Methodologically this is overseen by statisticians.
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43% OF 25-34
YEAR OLDS
WILL INCREASE
THEIR ONLINE
SPENDING IN
2022
QUESTION: "How will the
proportion of goods you buy
online change in 2022?"

16%

It will increase A LOT

27%

It will increase a SMALL BIT

7%

Don't Know

39%

I don't expect any change
It will decrease a SMALL BIT

8%

It will decrease A LOT

3%

Source: Ireland Thinks • The poll was conducted on Friday 7th of January 2022.
A nationally representative sample of 1,369 responses was carefully selected from a larger group of over 30,000 panellists. The results
were tuned by a weighting procedure all to ensure that the poll was exactly representative in terms of age, gender, region, educational
attainment, religious adherence, housing status, and past voting behaviour. Methodologically this is overseen by statisticians.
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46% OF 35-44
YEAR OLDS TO
INCREASE
ONLINE SPEND
IN 2022
QUESTION: "How will the
proportion of goods you buy
online change in 2022?"

17%

It will increase A LOT

29%

It will increase a SMALL BIT

2%

Don't Know

39%

I don't expect any change
It will decrease a SMALL BIT

8%

It will decrease A LOT

6%

Source: Ireland Thinks • The poll was conducted on Friday 7th of January 2022.
A nationally representative sample of 1,369 responses was carefully selected from a larger group of over 30,000 panellists. The results
were tuned by a weighting procedure all to ensure that the poll was exactly representative in terms of age, gender, region, educational
attainment, religious adherence, housing status, and past voting behaviour. Methodologically this is overseen by statisticians.
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HALF OF 45-54
YEAR OLDS DO
NOT EXPECT A
CHANGE IN
THEIR ONLINE
SPEND IN 2022
QUESTION: "How will the
proportion of goods you buy
online change in 2022?"

14%

It will increase A LOT

18%

It will increase a SMALL BIT

5%

Don't Know

50%

I don't expect any change
It will decrease a SMALL BIT

7%

It will decrease A LOT

6%

Source: Ireland Thinks • The poll was conducted on Friday 7th of January 2022.
A nationally representative sample of 1,369 responses was carefully selected from a larger group of over 30,000 panellists. The results
were tuned by a weighting procedure all to ensure that the poll was exactly representative in terms of age, gender, region, educational
attainment, religious adherence, housing status, and past voting behaviour. Methodologically this is overseen by statisticians.
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ONE-THIRD OF
55-64 YEAR
OLDS ARE LIKELY
TO INCREASE
THEIR ONLINE
SPEND IN 2022
QUESTION: "How will the
proportion of goods you buy
online change in 2022?"

13%

It will increase A LOT

20%

It will increase a SMALL BIT

7%

Don't Know

49%

I don't expect any change
It will decrease a SMALL BIT

7%

It will decrease A LOT

4%

Source: Ireland Thinks • The poll was conducted on Friday 7th of January 2022.
A nationally representative sample of 1,369 responses was carefully selected from a larger group of over 30,000 panellists. The results
were tuned by a weighting procedure all to ensure that the poll was exactly representative in terms of age, gender, region, educational
attainment, religious adherence, housing status, and past voting behaviour. Methodologically this is overseen by statisticians.
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34% OF 65+YEAR
OLDS EXPECT TO
INCREASE THEIR
ONLINE SPEND
IN 2022
QUESTION: "How will the
proportion of goods you buy
online change in 2022?"

It will increase A LOT

16%

It will increase a SMALL BIT

18%
9%

Don't Know

42%

I don't expect any change

4%

It will decrease a SMALL BIT

11%

It will decrease A LOT

Source: Ireland Thinks • The poll was conducted on Friday 7th of January 2022.
A nationally representative sample of 1,369 responses was carefully selected from a larger group of over 30,000 panellists. The results
were tuned by a weighting procedure all to ensure that the poll was exactly representative in terms of age, gender, region, educational
attainment, religious adherence, housing status, and past voting behaviour. Methodologically this is overseen by statisticians.
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MEN SET TO
OUTSPEND
WOMEN ONLINE
IN 2022
QUESTION: "How will the
proportion of goods you buy
online change in 2022?"

15%

Female

It will increase A LOT

Male

15%
19%

Female

It will increase a SMALL BIT

Male

6%

Female

Don't Know

27%

Male

5%

I don't expect any change
Female

It will decrease a SMALL BIT

Male

Source: Ireland Thinks • The poll was conducted on Friday 7th of January 2022.
A nationally representative sample of 1,369 responses was carefully selected from a larger group of over 30,000 panellists. The results
were tuned by a weighting procedure all to ensure that the poll was exactly representative in terms of age, gender, region, educational
attainment, religious adherence, housing status, and past voting behaviour. Methodologically this is overseen by statisticians.
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Regional Breakdown
Connact-Ulster Region

CONSUMERS IN
CONNACHTULSTER TO
OUTPERFORM
OTHER
PROVINCES IN
ONLINE SPEND IN
2022

16%

It will increase A LOT

27%

It will increase a SMALL BIT

7%

Don't Know

41%

I don't expect any change
It will decrease a SMALL BIT

6%

It will decrease A LOT

3%

QUESTION: "How will the
proportion of goods you buy
online change in 2022?"
Source: Ireland Thinks • The poll was conducted on Friday 7th of January 2022.
A nationally representative sample of 1,369 responses was carefully selected from a larger group of over 30,000 panellists. The results
were tuned by a weighting procedure all to ensure that the poll was exactly representative in terms of age, gender, region, educational
attainment, religious adherence, housing status, and past voting behaviour. Methodologically this is overseen by statisticians.
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Dublin Region

DUBLIN LAGS
BEHIND IN
ONLINE SPEND
FORECAST
IN 2022
QUESTION: "How will the
proportion of goods you buy online
change in 2022?"

14%

It will increase A LOT

22%

It will increase a SMALL BIT

7%

Don't Know

44%

I don't expect any change
It will decrease a SMALL BIT

8%

It will decrease A LOT

6%

Source: Ireland Thinks • The poll was conducted on Friday 7th of January 2022.
A nationally representative sample of 1,369 responses was carefully selected from a larger group of over 30,000 panellists. The results
were tuned by a weighting procedure all to ensure that the poll was exactly representative in terms of age, gender, region, educational
attainment, religious adherence, housing status, and past voting behaviour. Methodologically this is overseen by statisticians.
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Leinster Region

ALMOST HALF OF
LEINSTER EXPECT
NO CHANGE IN
ONLINE SPEND IN
2022
The question asked was "How will
the proportion of goods you buy
online change in 2022?"

16%

It will increase A LOT

20%

It will increase a SMALL BIT

4%

Don't Know

46%

I don't expect any change
It will decrease a SMALL BIT

9%

It will decrease A LOT

5%

Source: Ireland Thinks • The poll was conducted on Friday 7th of January 2022.
A nationally representative sample of 1,369 responses was carefully selected from a larger group of over 30,000 panellists. The results
were tuned by a weighting procedure all to ensure that the poll was exactly representative in terms of age, gender, region, educational
attainment, religious adherence, housing status, and past voting behaviour. Methodologically this is overseen by statisticians.

0

10

20

30

40

50

Regional Breakdown
Munster Region

39% OF
CONSUMERS IN
MUNSTER WILL
INCREASE THEIR
ONLINE SPEND IN
2022
The question asked was "How will
the proportion of goods you buy
online change in 2022?"

15%

It will increase A LOT

24%

It will increase a SMALL BIT

6%

Don't Know

45%

I don't expect any change
It will decrease a SMALL BIT

3%

It will decrease A LOT

7%

Source: Ireland Thinks • The poll was conducted on Friday 7th of January 2022.
A nationally representative sample of 1,369 responses was carefully selected from a larger group of over 30,000 panellists. The results
were tuned by a weighting procedure all to ensure that the poll was exactly representative in terms of age, gender, region, educational
attainment, religious adherence, housing status, and past voting behaviour. Methodologically this is overseen by statisticians.
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Education Breakdown
Further Education Graduates

40% OF FURTHER
EDUCATION
GRADUATES SET
TO MAINTAIN
CURRENT ONLINE
SPENDING HABITS
The question asked was "How will
the proportion of goods you buy
online change in 2022?"

16%

It will increase A LOT

22%

It will increase a SMALL BIT

6%

Don't Know

40%

I don't expect any change

7%

It will decrease a SMALL BIT

6%

It will decrease A LOT

Source: Ireland Thinks • The poll was conducted on Friday 7th of January 2022.
A nationally representative sample of 1,369 responses was carefully selected from a larger group of over 30,000 panellists. The results
were tuned by a weighting procedure all to ensure that the poll was exactly representative in terms of age, gender, region, educational
attainment, religious adherence, housing status, and past voting behaviour. Methodologically this is overseen by statisticians.
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THIRD LEVEL
DEGREE
GRADUATES LEAD
THE CHARGE IN
ONLINE SPENDING
IN 2022 (35%)
The question asked was "How will
the proportion of goods you buy
online change in 2022?"

16%

It will increase A LOT

29%

It will increase a SMALL BIT

4%

Don't Know

40%

I don't expect any change

7%

It will decrease a SMALL BIT

5%

It will decrease A LOT

Source: Ireland Thinks • The poll was conducted on Friday 7th of January 2022.
A nationally representative sample of 1,369 responses was carefully selected from a larger group of over 30,000 panellists. The results
were tuned by a weighting procedure all to ensure that the poll was exactly representative in terms of age, gender, region, educational
attainment, religious adherence, housing status, and past voting behaviour. Methodologically this is overseen by statisticians.
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Income Breakdown
€5k-20k

37% OF LOWER
INCOME
EARNERS SET TO
INCREASE
ONLINE SPEND
IN 2022
The question asked was "How
will the proportion of goods you
buy online change in 2022?"

17%

It will increase A LOT

20%

It will increase a SMALL BIT

11%

Don't Know

35%

I don't expect any change
It will decrease a SMALL BIT

9%

It will decrease A LOT

8%

Source: Ireland Thinks • The poll was conducted on Friday 7th of January 2022.
A nationally representative sample of 1,369 responses was carefully selected from a larger group of over 30,000 panellists. The results
were tuned by a weighting procedure all to ensure that the poll was exactly representative in terms of age, gender, region, educational
attainment, religious adherence, housing status, and past voting behaviour. Methodologically this is overseen by statisticians.
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38% OF THOSE
EARNING
BETWEEN 20-30K
SET TO INCREASE
THEIR ONLINE
SPEND IN 2022
The question asked was "How will the
proportion of goods you buy online
change in 2022?"

16%

It will increase A LOT

22%

It will increase a SMALL BIT

5%

Don't Know

46%

I don't expect any change
It will decrease a SMALL BIT

4%

It will decrease A LOT

6%

Source: Ireland Thinks • The poll was conducted on Friday 7th of January 2022.
A nationally representative sample of 1,369 responses was carefully selected from a larger group of over 30,000 panellists. The results
were tuned by a weighting procedure all to ensure that the poll was exactly representative in terms of age, gender, region, educational
attainment, religious adherence, housing status, and past voting behaviour. Methodologically this is overseen by statisticians.
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€30k-50k

ALMOST HALF OF
MIDDLE-INCOME
EARNERS TO
RETAIN ONLINE
SPENDING
HABITS
The question asked was "How
will the proportion of goods you
buy online change in 2022?"

13%

It will increase A LOT

24%

It will increase a SMALL BIT

5%

Don't Know

47%

I don't expect any change
It will decrease a SMALL BIT

7%

It will decrease A LOT

5%

Source: Ireland Thinks • The poll was conducted on Friday 7th of January 2022.
A nationally representative sample of 1,369 responses was carefully selected from a larger group of over 30,000 panellists. The results
were tuned by a weighting procedure all to ensure that the poll was exactly representative in terms of age, gender, region, educational
attainment, religious adherence, housing status, and past voting behaviour. Methodologically this is overseen by statisticians.
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€50k-80k

MORE THAN A
THIRD OF THOSE
EARNING
BETWEEN 50-80K
WILL INCREASE
ONLINE SPEND IN
2022
The question asked was "How
will the proportion of goods you
buy online change in 2022?"

11%

It will increase A LOT

29%

It will increase a SMALL BIT

4%

Don't Know

45%

I don't expect any change
It will decrease a SMALL BIT

4%

It will decrease A LOT

7%

Source: Ireland Thinks • The poll was conducted on Friday 7th of January 2022.
A nationally representative sample of 1,369 responses was carefully selected from a larger group of over 30,000 panellists. The results
were tuned by a weighting procedure all to ensure that the poll was exactly representative in terms of age, gender, region, educational
attainment, religious adherence, housing status, and past voting behaviour. Methodologically this is overseen by statisticians.
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Income Breakdown
more than €80k

JUST 2% OF
HIGH EARNERS
WILL REDUCE
ONLINE SPEND
IN 2022

17%

It will increase A LOT

31%

It will increase a SMALL BIT

41%

Don't Know

10%

I don't expect any change

2%

It will decrease a SMALL BIT

The question asked was "How
will the proportion of goods you
buy online change in 2022?"

0%

It will decrease A LOT

Source: Ireland Thinks • The poll was conducted on Friday 7th of January 2022.
A nationally representative sample of 1,369 responses was carefully selected from a larger group of over 30,000 panellists. The results
were tuned by a weighting procedure all to ensure that the poll was exactly representative in terms of age, gender, region, educational
attainment, religious adherence, housing status, and past voting behaviour. Methodologically this is overseen by statisticians.
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