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Set up in 2019, DBI has  community  of over 4,000 businesses in the organisation and
counts a number of leading representative bodies among its membership. It continues to
grow its footprint across a wide range of online and digital businesses to include
technology, retail, hospitality, professional services, travel, transport, education, leisure,
agri-business and property.

DBI provides a range of services to its membership to include training and events,
networking opportunities, general advisory, insights, advocacy and public policy
development all which facilitates digital businesses grow, thrive and achieve their
ambitions.



Alison is the Digital Marketing Manager at Gym+Coffee and
a rising star in the digital industry in Ireland.

Following a degree in Broadcasting and Film at DIT, she went on
to study for a Masters in Executive Advertising. That brought her
to Dublin advertising agency Boys and Girls, where she assumed
the role of Account Executive. Alison then moved to New York
City, where she held the position of Digital Media Specialist with
agency Brand Definition.

She returned to Ireland in 2018 and joined the Gym+Coffee
Marketing Team to lead the digital marketing function of the
rapidly growing business. Over the past 2 years Alison has
helped scale Gym+Coffee from a small start-up to Ireland's
largest and fastest growing athleisure brand boasting best in
class digital advertising campaigns. 

In 2019 she accepted the award for Best Ecommerce Start-Up at
the National Start-Up Awards.

Not one to doss around, when she's not online, Alison can be
found hiking a mountain, jumping in the sea or playing football
for Shankhill GAA.

Name: Alison Sheehy

Current Role: 

Digital Marketing manager at Gym + Coffee
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Ashley is an Irish technologist within the luxury industry. 

Ashley began her career in Paris at the headquarters of the world’s leading
fashion brands, to include the LVMH Group’s Louis Vuitton and Christian Dior.
After 3 years with LVMH, Ashley spent two years working as Global Luxury
Account Manager at Google’s EMEA Hub in Dublin, helping iconic fashion and
beauty houses revolutionise their businesses and marketing strategies
through technology. In January 2021, Ashley joined luxury fashion and
cosmetics group PUIG as Global E-Commerce and Digital Media Manager,
working with brands such as Christian Louboutin, Jean Paul Gaultier and Paco
Rabanne.

Ashley has spoken at leading industry events such as the Vogue Business
Conference, Dior’s Worldwide Convention and is a guest lecturer on the
future of the industry at ESSEC Business School Paris, Ireland's National
College of Art and Design. She also recently gave a masterclass on digital
fashion for the European Union's Creative Programme.

Ashley graduated from Dublin City University and NEOMA Business School in
Champagne, France with double Bachelor degrees in Global Business and
French. She also holds master degrees from UCD Michael Smurfit and HEC
Paris with specialisations in Data Driven Marketing and Luxury Strategy. She
also holds a diploma in Entrepreneurship from Harvard Business School. 

Name: Ashley McDonnell

Current Role:
 
Global Digital Media & Ecommerce
Manager at Puig
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Caroline Dunlea is CEO and Co-founder of Core
Optimisation, an award winning digital marketing
agency. 

Caroline and her team have successfully built an agency
that is recognised as one of the top 5% of Google Premier
Partners in EMEA, and one of three agencies in Ireland
that is a Google Export Partner. Core provides their
clients with a customer-first strategic growth approach,
focusing on performance marketing. 

Caroline has over 12 years experience working in the
digital industry for which she has been recognised by a
number of bodies. Among her collection of accolades are  
Digital Business Woman of the Year (Network Ireland)
(2018), Entrepreneur of the Year at the Women 2019
(Tech Awards), along with the agency being awarded a
coveted Spiders Award for Best Campaign in 2018.  

Caroline’s growth mindset and straight talking approach
to digital has led to the successful growth of one of
Ireland's top independent agencies that works with
brands right across Ireland and the UK.

Name: Caroline Dunlea

Current Role: 

Co-Founder of Core Optimisation
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Denise started her career as a receptionist for Moss Technology which
whetted her appetite for further advancement in the digital industry.
She subsequently went on to hold various senior management roles at
Calyx, Unity Technology Solutions and at EMIT where she was
responsible for managing and growing multi-million-euro revenue
streams.  

Following her successful record working with these businesses, the
entrepreneurial bug bit Denise hard and she went on to co-found data
solutions business, Hikari in 2018. Hikari works with a range of leading
businesses and is a Microsoft Gold Partner for competency in Data Analytics
(2020) which is awarded to companies that demonstrate best-in-class
capability for specific Microsoft services. Specialising in business intelligence,
process innovation, custom business applications and business process
automation, Hikari helps customers drive innovative solutions across the
entire Microsoft Power Platform.

As Chief Operations Officer at Hikari, Denise is responsible for the overall
business operations within the company and overseeing many areas of the
business including sales, operations, HR and customer service. 

A Dublin native, she studied Business & IT and holds a first class BBS from
Technological University Dublin (TUD).

Name: Denise Bray

Current Role: 

Chief Operations Officer & 
Co-Founder of Hikari
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Name: Eileen Carroll

Current Role: 

Co-Founder of Prommt
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Eileen Carroll co-founded Prommt, the Dublin-based paytech business which is
growing rapidly amid increasing demand for secure, customer-friendly payment
communications.

Eileen has extensive experience working on the commercial side of tech businesses for
almost 25 years, making her an industry veteran.
Having spent the formative years of her childhood in Australia she feels “very much an Irish
Aussie.” In 1996 after completing a Masters in Gender and International Development in
Warwick University she headed back to Australia because “the Celtic Tiger hadn’t really
kicked off in Ireland and I was just drifting in a terrible job market, with zero confidence in
myself. I was always interested in business and technology and like all of us I just needed the
right break”.

While living in Melbourne she interviewed over the phone with Javed Matin who ran Sydney-
based Myriad Solutions, process and project management specialists. She landed a business
development role with the firm. She says “This role was pivotal in my career and equipped
me with the confidence and skills to return to Ireland in 2000 and look for work in the tech
industry back home”.

After a year with hiTouch, a Dublin tech start-up, that developed interactive starter kits on
CD-rom for Eircom.net and other telcos, Eileen joined partner, Eamon Hession’s newly
founded business messaging company, Púca, as Business Development Manager and she is
now Managing Director of that company. She said she was looking for a SaaS business model
that could spin off from Púca and so invested some capital in R&D which produced
Pay2Sender (now Prommt), a facility that addresses a universal problem for any business –
getting paid faster and more securely while delivering great customer experience.

Payment industry veteran Donal McGuinness was appointed Prommt CEO in late 2019, and
in mid-2020 the company secured funding from Alan Merriman’s Elkstone Partners despite
the fact it was a challenging time to be raising money. Eileen attributes this success to
“Elkstone buying in 100% to the strength of our proposition and business model.”
Eileen is candid about the workload and admits she find herself “doing five different things at
once” which she cautions never works and advises to have a fast walk to clear your head and
get better at delegating or hiring in help when needed.
Eileen advises women starting out or moving up in the industry to “be fearless and
unapologetic about asking for the job you want. Make sure you take credit for your work and
if you find yourself being talked down to take that person aside and tell them you’re not ok
with it”. Eileen recommends training up in presentation and assertiveness skills and is a
strong believer in mentorship.

She is currently working on taking Prommt global while balancing her time between with her
other company, Púca. When not working, Eileen is kept busy with her two teenage children
and a Covid-19 puppy!
 



Fiona Daly is Chief Financial Officer for the Codec Group as well as CEO
of dss, a fully diversified global IT procurement organisation. 

Fiona has worked for Codec for the past 18 years and is also Head of Legal
for the Group.  She has been at the helm of the organisation responsible for
driving continued growth in the market whilst also being involved in
delivering transformational change through digital and in opening up new
markets and opportunities for Codec. 

In 2019, Fiona was instrumental in spearheading the establishment of a new
company, dss- a diversified organisation providing custom IT Procurement
Solutions to global corporations.  As CEO of this new company within the
Codec group, Fiona was responsible for the achievement of Certified
Women’s Business Enterprise (WBE) by WEConnect International, meaning
that more than 51% of the board members are female. 

Providing opportunities for female members of staff to grow and develop
their talents has been central to the culture and ethos being developed and
nurtured by Fiona.  Codec pride themselves on offering female staff
challenging roles with the flexibility needed to manage their day-to-day work
life balance. In addition, mentoring and support mechanisms have been
established to support team members to help them develop and fully realise
their potential. 

Fiona has a background as an experienced legal counsel specialising in
corporate and employment law. Prior to joining Codec Fiona worked in
Barings Bank, Beauchamps Solicitors and William Fry. Fiona is also an NGO
mentor to young women through the Ruhama initiative. 

Name: Fiona Daly

Current Role: 

CFO of Codec Group
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Natasha is the Partnership-lead (North America) for Loylap,
a provider of customisable payments for physical &
omnichannel businesses. Natasha works with partners in
the region to ensure that LoyLap technology is a perfect
complement to their product offering. This in turn allows
the company to bring enhanced value to its partners which
lends itself to improved customer relations and retention. 

Not one to stand still, Natasha works closely with company
representatives and facilitates their development and training
while acquiring important insights on their sales journey so that
customers future needs are addressed by the LoyLap product
roadmap.

Natasha’s career started in journalism where she undertook her
Bachelors Degree at Ryerson University, Toronto. Having
worked for several news outlets, Natasha’s interest quickly
turned to the business world as she focused on how content is
used in marketing. 

She joined LoyLap in 2019, having moved to Europe from
Canada, where she started as a Customer Onboarding Specialist
before being appointed Head of North American partnerships
recently.

Name: Natasha Fonseka

Current Role:
 
Partnership-lead (North America) at Loylap
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Niamh Tallon is the founder of Her Sport, a digital media platform that is dedicated to
empowering women in sport.

From a young age sport was a huge part of Niamh's life and she played this out by being
involved in different teams through the years. Niamh acquired qualifications in Commerce
and Digital Marketing, and went on to combine her knowledge of both in the formation of
Her Sport. 

With female athletes severely underrepresented in the media, Niamh created Her Sport to
give them the coverage they deserve. Prior to the establishment of her initiative, just 6% of
all media coverage was dedicated to women in sport and Her Sport set out to change that
and enhance their visibility through extensive coverage in traditional fora and through social
media. Niamh's efforts have had a knock on effect in terms of creating more opportunities
for women in sport and inspiring the next generation.

2020 was a pivotal year for Niamh and Her Sport, as she made the most of the
circumstances, engaging with athletes and highlighting their stories during Covid-19. While
there was a lack of sporting events, athletes had more time available and Niamh made the
most of this by connecting them with the Her Sport audience while impressively growing the
brand. At the start of 2020 Her Sport’s social media community was just under 5000 people
and by the end of the year it had reached over 30,000, which continues to grow. Niamh was
recognised for her efforts as she made the “30 Under 30” Sport for Business list in 2020. 

2021 has started off to a high as Niamh and the Her Sport team reached more milestones.
Niamh won the Digital Business Ireland-permanent tsb “Women in Digital” category at the
Digital Awards. She also participated at the “Shine Festival” and numerous other events.
Meanwhile, Her Sport continues to increase its digital audience which is growing rapidly. Not
one to stay stationary for long, Niamh recently launched “It’s Just Sport” podcast on Her Sport
with Joanne O’Riordan, which discusses the weekly news in sport and shares insightful
weekly interviews with athletes or other members of the sports community.

Niamh is focused on the sustainability and growth of Her Sport for 2021, with big goals and
aspirations for the business. The young business is excelling in the digital sphere and the
goals for 2021 are to exceed the growth of 2020, develop long term partnerships and
continue to highlight the incredible sports women of Ireland and around the world. Niamh
and the Her Sport team are always excited to explore new opportunities and they never
hesitate to try something new and different. Connect with Niamh and Her Sport to keep up
to date with latest news, opportunity and contribute to driving societal change.

 

Name: Niamh Tallon

Current Role: 

Founder of Her Sport

www.digitalbusinessireland.ie



Being raised in a family retail business instilled many valuable qualities in Orla – most
notably her strong people skills and her incredible work ethic. These combined made her
a natural client lead – developing and building relationships while always going the extra
mile in their service.  
 
Orla has brought her considerable talents to a range of roles over a period of sixteen years with
Ireland's leading ecommerce development agency, Magico. In the early days, this flexibility saw
her manage everything from digital administration, to finance. Growing with the company, Orla
moved up to managing clients and projects, and subsequently into senior client lead and
business development responsibilities. Now in the role of General Manager, Orla oversees all
business operations as well as managing a team of designers, project managers and
eCommerce advisors. She also project manages the development roadmap with the company's
developers and is the product owner of abcommerce – a proprietary, off the shelf ecommerce
platform in use today. 
 
Orla has implemented over 70+ B2C and B2B online retail projects and advised independent
Irish retailers through all stages of the project life cycle from initial sales call, through to project
implementation, to live support and advising on growth strategy.  Orla’s guidance and
leadership for Magico retailers is crucial to their success with many of Ireland's leading
businesses multiplying their online outputs by millions. 
 
Orla’s has been at the forefront of Irish ecommerce for almost two decades and is known for
her continued industry outreach and mentorship. She is a regular speaker at events such as
theecommercesummit.com and eComm Live, and was recently a guest on the Guaranteed Irish
podcast. 
 
Orla delivers this incredible professional performance alongside raising a young family, with her
husband Ronan, as well as being an active member of her local community in Ballyea, Co. Clare.
Her secret to success is that she “does something she enjoys and is passionate about” and her
advice for young women starting out in the industry is to “work hard, challenge yourself every
day and don’t be afraid to fail. Believe in yourself and have confidence in the impact you can
have – us women are often slow to value our contribution.  Surround yourself with positive,
hardworking individuals.  I’m lucky to work alongside a tribe of the most talented and
experienced women in the industry every day in Magico. Women can make a powerful
contribution to any business.”

Name: Orla Cooney

Current Role: 

General Manager at Magico
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With more than 20 years of international banking and consulting experience, Tao Baker
brings a wealth of innovation, digital and transformational experience to permanent
tsb. Having worked with leading brands in Africa, Europe and Asia, she is driving the
innovation agenda at permanent tsb with energy, fun and a mindset shift.

Tao had a busy eighteen months at the bank juggling work, family life and her passion for
horse riding. However, that has not stopped her delivering on some key innovation-led
initiatives. Tao has delivered permanent tsb's first digital-wide Innovation Competition which
saw 740 employees register, 65 ideas published across 4 key challenges and over 15.5 million
of IdeoKoins invested over a three month period. She is now supporting the eight finalists
deliver their ideas to a group of Dragons encouraging prototypes, design thinking and fintech
partnerships.

Whilst driving the Innovation Competition, Tao was also involved in launching permanent
tsb's first digital loan in under sixteen weeks. She spearheaded the project which saw the
bank use a cloud-based solution while working with teams across Ireland, the UK, Sweden
and India. This was a massively successful project demonstrating the best of innovation and
agile delivery.

Tao continues to make a massive impact at permanent tsb by introducing an innovation
culture to the Bank. She thrives on a challenge, tight deadlines and continuous iteration of
ideas to make a difference.  She is customer and employee focused aiming to bring everyone
on a digital innovation journey. Learning and development is also key for this ambitious
leader.
 
Tao is refining her model for a Digital Talent Incubator to nurture talent and drive high
performance across the Bank. She has introduced the Mobiusloop, which is an outcome
based navigator to drive culture, deliver agile projects and shift mindsets. She has successfully
led an Inspiration Week for all employees and even launched an internal newsletter around
Innovation with a zen corner focused on employee wellness.

Tao continues to lead permanent tsb's innovation culture by bravely stepping out of her
comfort zone and embracing new technologies, partnerships and improving our
communities. With her great vision, leadership style, passion and energy, we can look forward
to another year of disruptive thinking.

Name: Tao Baker

Current Role: 

Head of Digital Innovation & Fintech
at permanent tsb
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